COURSE OUTLINE

TITLE:  Music and Media II: Sex, Drugs, Rock and Roll
Course Number:
MUS-230


Credits:
4


Date:
November 2007

Institution:

Clackamas Community College

Outline Developed By:
Tom Wakeling/Tim Pantages

Type of Program:
Lower Division Transfer

COURSE DESCRIPTION: 

Humanities course for the Oregon Transfer Degree.  Explores the relationship of music to economic, political, cultural, and artistic subjects.  Examines how music serves and is served by pop culture and media.

Explores history and development of the pop music, pop culture, and media industries in America

COURSE OBJECTIVES:

This course is intended to:

-Introduce the student to the basic economic and political aspects of pop music, pop culture, and media

-Introduce the student to methods of promotion and marketing of popular music and culture

-Explore the development and history of pop culture/music marketing in America

-Illuminate relationships within the music and pop culture industries as they relate to marketing and promotion

-Explore current events as they relate to music, pop culture, and media 

-Introduce the student to the uses of sex and sexual themes used in the marketing of music and pop culture

-Acquaint the student with the effects of illicit drug use and drug culture as it relates to music and pop culture 

LEARNING OUTCOMES:

Upon successful completion of this course, the student will

-Reveal comprehension of methods of promotion and marketing of popular music and culture

-Demonstrate knowledge of the development and history of pop culture/music marketing in America

-Reveal comprehension of relationships within the music and pop culture industries as they relate to marketing and promotion

-Be able to discuss current events as they relate to music, pop culture, and media 

-Be able to discuss the uses of sex and sexual themes used in the marketing of music and pop culture

-Reveal comprehension of the effects of illicit drug use and drug culture as it relates to music and pop culture 

Length of Course:
44 lecture hours
Grading Method:
Letter Grade (A-F) and Pass/No Pass
Prerequisites:  
None

Required Text: 
Assigned Reading from various sources

MAJOR TOPIC OUTLINE:

I.  Basic economic and political aspects of pop music, pop culture, and media


A. Does art/music drive culture or reflect it?


B.  Does pop media/music truly reflect reality?

II.  Promotion and marketing of popular music and culture

III.  Development and history of pop culture/music marketing in America

IV.  Relationship/affiliations  within the music and pop culture industries

V.  Uses of sex and sexual themes used in the marketing of music and pop culture

VI.  Illicit drug use and drug culture as it relates to music and pop culture 


A.  Drug use:  how is it portrayed?

B.  Drugs and artistic inspiration

VII.  Current events as they relate to music, pop culture, and media 

